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Webinar Loqgistics
. 9

a * Audio is being recorded. The playback number along with
u the PowerPoint and a transcript will be available on the

&S jup Exchange at

www.hudexchange.info/programs/housing-counseling/webinars/

* An OHC LISTSERV will be sent out when the Archives are
posted. Posting will usually be within 7-10 days.

* Attendee lines will muted during presentation.
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http://www.hudexchange.info/programs/housing-counseling/webinars/

uestions & Comments
.~ Q

@ * There will be Polling Questions. Please respond to
.4 them.

* There will be a Q&A period, as well as discussions
opportunities.

* If so, The operator will give you instructions on how to
ask questions or make your comments.

e |f unmuted during Q&A, please do not use a speaker
phone
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Other Ways to Ask Questions

SLT Help Please submit your text

O Telephone questions and comments using

©Mic & Speakers seftnas the Questions Panel. We wiill
answer some of them during

T Qucetons - the webinar.

&MUTED

You can also send questions
and comments to
housing.counseling@hud.gov
with the webinar topic in the
subject line.

[Enter a gue=tion for staff]

Webinar Housekeeping
Webinar ID: 275-913-386

Golo\\ebinar
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Please Mute Your Phones
B During Discussions

/ e During the discussions, all the phones may be
unmuted by the operator.

* It is critical that you mute your phone during
these discussions.
 Most phones have a mute function.

* *6 Will also mute and unmute your phone.
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Brief Surve
B HIVIEY

@ e Please complete the brief survey at the end of this

session.

* Your responses will help OHC better plan and
present our webinars.

OFFICE OF HOUSING COUNSELING 6



Certificate of Trainin
P J

* If you logged into the webinar, you will receive a
“thank you for attending” email from
GoToWebinar within 48 hours.

* The email will say “This is your CERTIFICATE OF
TRAINING”. There is no attachment.

* Print out and save that email for your records.

Thank you for attending our XX hour Webinar on XX. We hope you enjoyed
our event. This is your CERTIFCATE OF TRAINING. Please print out and save
this email for your records. Please send your questions, comments and
feedback to: housing.counseling@hud.gov.
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Get Credit!
P

 Webinar materials will be posted on the HUD
Exchange in the Webinar Archive

— https://www.hudexchange.info/programs/housing-
counseling/webinars/

— Find by date or by topic
* To obtain credit,

Get Credit for this

Training
— select the webinar, and o e atencid o
. . . . . completed this training. select
— click “Get Credit for this Training” the button below in order to get

credit and add the course to
your transcript.

Get Credit
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LET'S MAKE HOME HAPPEN

Benjamin Yanetta

Housing Program Specialist
HUD Office of Housing Counseling



Today’s A d
— oday’s Agenda

* Introduction

* Goals and Desired Outcomes
* Media Relations Basics

* First Steps to Engaging

* GAME!

 Questions
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OHC Webinar Goals
-/\

* Highlight the value of media relations
* Show how to identify the right media
* Help create a contact list

* Share best practices
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Desired Outcomes
-/\

 What we hope you get out of it...
* Increased consumer engagement
* Increased consumer buy-in and trust for HCAs

* ULTIMATELY: More consumers using HUD-approved
HCAs
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What Are Media Relations?
-/\

* An important part of public relations

* A company’s communications and relationships
with editors, reporters, journalists, and bloggers

e Connections with newspapers, magazines, radio,
television, and Internet media

* GOAL: Communicate your message, story, event,
or information to media outlets that talk to your
consumers
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Why Use Media Relations?
. y

* Creates exposure for your HCA

* Adds credibility to your reputation or message
* Influences consumer thoughts and opinions

* Motivates consumers to take action

* Costs less than advertising

e Caveat: Nothing is guaranteed!
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Consumer Stakeholders
-/\

* Renters

* First-time homebuyers

* People in default or foreclosure
* Reverse mortgagors

* Existing homeowners

* Anyone else you serve!
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Basic Media Relations Tools
-/\

* Press releases

* Media alerts and advisories
* Media interviews

* Photos, graphics, charts

e Social media posts
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UESTION
P N Q

* Have any of you created or used a press release or
media alert/advisory to reach out to the media?
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Getting Started

Making the Right Connections
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Assemble a Media Outreach list
./\

* Which media talk to my consumers?
* Daily consumer newspapers
* Community newspapers and magazines

TV news stations

Radio talk shows

Don’t forget culturally-focused media
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P N

* QUESTION: Do any of you already have a target
list of your local media?
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ldentify Media Contact Names
i N

* Which reporter writes or talks about your
services?
* Real estate
* Finance and money
* Business
* News
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Finding the Right Connection

 Search tips
* http://www.usnpl.com/
e Search [media name] and [topic] in search engine

* Check the publication’s Contact Us section, and
contact online or in print

e Call and ask, “Can you please tell me who covers
[topic]?”
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http:// . |
.~ p:/lwww.usnpl.com

me/USNewspapers Mobile TV Stations Radio Stations Colleges Twitter Feeds Facebook Twitie

Newspapers by State Announcements
ak al ar az ca co cf dc de 7 ga hi ja id I in ks
ky l|a ma md me mi mn mo ms mt nc nd ne nh More-

USMPL - Facebook

HE H_ﬂ WYy  major us cities
Newspapers
Custom Search

Click (&) for Address, phone, fax, editor, translate
Click {C) for County Results

Click (F) for Facebook

Click (T) for Twitter

Click () for Local VWeather & Forecast

Click (V) for Video

Click here for address downloads.

Abbotsford Tribune-Phonoaraph (A) (C) (E) (W)
Antigo Antige Daily Journal (&) (C) (1) (A0

Appleton Post-Crescent (A) () (E) (1) 00 (1)
Appleton Scene (A) (C) (F) (W)

Ashland Daily Press (A) (C) (F) (T) (W) (V)

Augusta Auogusta Area Times (A) (C) (B) (W)

Baraboo Baraboo News Republic (A) (C) (B) (T) (W) (V)
Barron Barron News-Shield (A) (C) (E) (W)

Beaver Dam Daily Citizen (A) (C) (E){T) (W) (V)

Beloit Beloit Daily Mews (A) (C)(E) (11 (W) (V)

Black River Falls Jackson Co. Chronicle (&) (2 (E) (W)
Bloomer Bloomer Advance (A) (C) (E) 0 (W)
Brodhead Independent Register (A) (C) ()

Chetek Chetek Alert (A) (C) (B} (W) (V)

Chippewa Falls Chippewa Herald (&) (C) (E) (T) (W) (V)
Cumberland Cumberland Advocate (A) (T) (W)

USMNPL - Google+
LUSMPL - Twitter

USNPL @

Info

State Google Mews (herg)
Craigslist for State (here)

State Newspapers (here)
State TV Stations (herg)
State Radio Stations (herg)
State Colleges (here)

State Website (here)
Statehood - May 29, 15848
State Capital (Madizon)

State Parks (here)
Museums (here)
Libraries (here)

State Census (here)

IS Census by County (here)
City Listing by County (here)
County Listing by City (here)
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Media Website

Newsroom staff
QUESTIONS ABOUT DIGITAL SUBSCRIPTIONS

Customer service

NEWSROOM LEADERSHIP

Click on a person's name to email them.

Gilbert Bailon Editor in chief
Adam Goodman Deputy managing editor
Bob Rose Deputy managing editor
ean Buchanan Assistant managing editor-Projects
EDITORIAL PAGE
Tod Robberson Editorial page editor
Kevin Horrigan Deputy editarial page editor
Deborah Peterson Editorial writer
Frank Reust Letters editor

NEWS REPORTING

Marcia Koenig Assistant managing editor-Metro

Matthew Franck Deputy metro editor-Education and religion
Greg Jonsson Assistant metro editor-Breaking news
Christopher Ave Political editor

Lisa Eisenhauer Night metro editor

Kim Bell Breaking news reporter

Nassim Benchaabane Night police reporter

[ PP I T I— [ TP P TS
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314-340-8888

314-340-8387
314-340-8258
314-340-8333
314-340-8111

314-340-8382
314-340-8135
314-340-8276
314-340-8356

314-340-8142
314-340-8156
314-340-8253
314-340-8341
314-340-8220
314-340-8115
314-340-8167

AA A A O aa




Put It All Together
. 9

Sample of Media Contact List (Excel)

A | B | C | D
Media Name Contact Name Phone Email
Radio
WXOC Jane Smith 416-765-9988 jane.smith@wxoc.com

Fox Mike Thomas A16-387-6543 mike.thomas@foxl2.com

o ol =l il il ol il el = Bl |

Print

o oW

18 |Online/Bloggers

.u.u.u_
I [|= || ]|
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Media Outreach Tips
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Be Newsworth
. y

* s it timely?
* Holidays: Budgeting tips for the Christmas gift-buying
season

e Seasons: Home expenses that are tax deductible
during tax season

* Celebrations: HCA open house or other event
occurring during National Homeownership Month
(June) or a community celebration
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Be Relevant
-/\

e |s it consumer-focused?

* |s the topic appropriate for the reporter?

* Tips for improving your credit score before getting a
home loan

* Local HCA workshops or seminars about the home
buying process

* A new financial service your HCA is offering to
consumers
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Be Local
-/\

* Does it affect or take place in my community?
 HCA events - workshops, seminars
 New HCA office location
e Addition of a new housing counselor at your HCA
* Counselor certification
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GAME TIME!
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GAME: Is It Newsworthy?!
. y

* You want to pitch a story about your new office
furniture, especially the new couch in the front.

* Is this a newsworthy story?
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Comfy Couch Newsworthy?

* No it is not.

* While you appreciate the new office
surroundings, the story does not elevate your
housing services in the eyes of consumers.
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Is It Newsworthy?!
. y

 Your office is recognized for helping a number of
consumers get out of debt in your community.

* |s this a newsworthy story?
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Recognition Newsworthy?

* Yes of course!

e Any time your agency or employee(s) is
recognized for service, an award, accolade or
certification (hint hint) relating to your services, it
is newsworthy and should be shared with your
local community press.
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Is It Newsworthy?!
. y

* You have a first-time homebuyers workshop
coming up.

* |s this a newsworthy story?
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Event/Workshops Newsworthy?

e |t sure is!

* Events that relate to consumers and your services
are always newsworthy.
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Is It Newsworthy?!

* This August, you write a press release to the
media and pitch a holiday season budgeting
plece.

* |s this a newsworthy story?
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August Holiday Season Budgeting
B Story Newsworthy?

* Not yet it isn’t.

* The story is relevant to your consumers and the

services you provide, but most consumers (and
the media) won’t be thinking about the holiday
shopping season till at earliest October. Wait till
then and pitch, and you will have a much better
chance of obtaining press.
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Best Practices
-/\

e Be brief, but informative
* Meet media deadlines
* Be available to answer questions

* Remember: Nothing is guaranteed
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What’s Next?
P

e Join us Friday, June 1%, 2018 @ 12pm EST for the
second media relations webinar

* “Communicating with the Media”
* Press Release Writing
* Tips and Tricks to Stand Out
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QUESTIONS?
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