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Advancing Your Social 
Media Content Strategy

Audio is only available by 
conference call

Please call: 800-260-0702
Participant Access Code: 446888

to join the conference call portion of the webinar

Friday, May 11th 2018
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•

•

•

Webinar Logistics

Audio is being recorded. The playback number along with 
the PowerPoint and a transcript will be available on the 
HUD Exchange at
www.hudexchange.info/programs/housing-counseling/webinars/

An OHC LISTSERV will be sent out when the Archives are 
posted. Posting will usually be within 7-10 days.

Attendee lines will muted during presentation.

http://www.hudexchange.info/programs/housing-counseling/webinars/
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•

Questions & Comments

There will be Polling Questions. Please respond to 
them.

There will be a Q&A period, as well as discussions 
opportunities.
• If so, The operator will give you instructions on how to

ask questions or make your comments.

• If unmuted during Q&A, please do not use a speaker
phone

•
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Other Ways to Ask Questions

• Please submit your text
questions and comments using
the Questions Panel. We will
answer some of them during
the webinar.

• You can also send questions
and comments to
housing.counseling@hud.gov
with the webinar topic in the
subject line.
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•

Please Mute Your Phones 
During Discussions

During the discussions, all the phones may be 
unmuted by the operator.

It is critical that you mute your phone during 
these discussions.
• Most phones have a mute function.

• *6 Will also mute and unmute your phone.

•
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•

Brief Survey

Please complete the brief survey at the end of this 
session. 

Your responses will help OHC better plan and 
present our webinars.

•
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•

Certificate of Training

If you logged into the webinar, you will receive a 
“thank you for attending” email from 
GoToWebinar within 48 hours.

The email will say “This is your CERTIFICATE OF 
TRAINING”. There is no attachment.

Print out and save that email for your records.

Thank you for attending our XX hour Webinar on XX. We hope you enjoyed 
our event. This is your CERTIFCATE OF TRAINING. Please print out and save 
this email for your records.  Please send your questions, comments and 
feedback to: housing.counseling@hud.gov.

•

•

mailto:housing.counseling@hud.gov
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•

Get Credit!

Webinar materials will be posted on the HUD 
Exchange in the Webinar Archive
– https://www.hudexchange.info/programs/housing-

counseling/webinars/

– Find by date or by topic

To obtain credit,

– select the webinar, and

– click “Get Credit for this Training”

•

85/16/2018

https://www.hudexchange.info/programs/housing-counseling/webinars/
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Judith Ayers Britton

Management Analyst
HUD Office of Housing Counseling
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•

Today’s Agenda

Introduction

A Brief Review

Creating Video for Social Media

Paid Social

Questions

•

•

•

•
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•

OHC Webinar Goals

Establish and strengthen a digital and social media 
presence for HUD-approved HCAs

Broaden our conversation to reach all consumer 
stakeholders

Arm HUD-approved HCAs with the knowledge and 
tools to maintain a social media presence

•

•
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Desired Outcomes

What we hope you gain with a presence on social 
media:

• Increased consumer engagement and awareness of
HCA services

• Increased consumer buy-in and trust for HCAs

• More consumers using HUD-approved HCAs
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Consumer Stakeholders

To whom are we talking?
• Renters

• First-time homebuyers

• Homeowners in default or foreclosure

• Reverse mortgagors

• Existing homeowners
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•

Why Social Media?

Meet consumers where they are 

No barriers to entry

Build relationships and trust

Increase awareness of HUD-approved housing 
counseling

Cost-effective way to disseminate information

80% of all homebuyers are searching online

•

•

•

•

•
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•

Ideas to Get Conversations Started

How to navigate the homebuying process

My rights as a renter

How and when to use a reverse mortgage

Best ways to avoid default or foreclosure 

Money management tips and tricks

Upcoming workshops and events

•

•

•

•

•
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Think About Your Community

Additional ideas to build on:

• Information from partnering lenders or real estate
professionals

• What’s happening in your community

• Current or seasonal events
• National Homeownership Month

• HUD’s 50th Anniversary

• User testimonials
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Creating Video for 
Social Media
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•

Why Utilize Video?

Social media video generates 1200% more shares 
than text and images combined

55% of people consume videos thoroughly

Connect with your audience on a deeper level

Show some personality

•

•

•
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•

Ways to Share Your Ideas – Video

Creating video content
• Selecting the subject matter

• Preparation and planning

• Optimizing video for social media
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POLL: Statistically, what video 
duration performs better on 

social media?
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•

Video Subject Matter

Determine if subject is engaging enough for a 
video

Utilize inviting body language

Keep it short and simple
• Under one minute if possible

Preparation is key!

•

•

•
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•

Preparation & Video Tool

Create interview-style questions

Develop a shot list

Ensure optimal lighting and sound environment

Simple video editing
• iMovie, FilmoraGo (iOS), VirtualDub (Windows)

Consider investing in equipment
• Microphones and lights

•

•

•

•
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•

Optimizing Video for Social Media

Lots of competition

Utilize native video when possible

85% of Facebook videos are watched without 
sound
• Tell story visually, not audibly

Optimize for mobile
• Ditch horizontal

• Readable text

• HD video

•

•

•
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POLL: Has your agency ever paid 
for an advertisement on social 

media? 
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Promoting Content
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POLL: Without any user 
engagement, what percentage of 
your Facebook followers will see 

your latest post?
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Paid Social

Why promote (paid content)?

• Reach mobile users

• Dwindling organic reach
• < 4% of follower base on average (Facebook)

• Expand your community

• Increased targeting options

• Ability to create stronger content
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How to Promote

Facebook

• Boosting a post
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Creating an Advertisement

Facebook

• Creating an ad
• Getting started

• Choosing an objective
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Creating an Advertisement

Facebook

• Creating an ad
• Create an audience

• Define a budget
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Facebook

• Creating an ad
• Choose the format

• Upload imagery or video

• Write the copy

• Define a call to action

Creating an Advertisement
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Creating an Advertisement

Twitter

• Creating an ad
• Choose your objective

• Define a budget

• Select your creative
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Creating an Advertisement

Twitter

• Creating an ad
• Define your audience

• Review and publish
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Examples of Effective 
Communication on 

Social Media
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•

How to be effective?

Copy
• Consistency

• A clear purpose

• Active vs. passive voice

• Audience comes first

Visuals
• Strong graphic element

• Single focal point

• Video Utilization

•
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Did you know?

Show, don’t tell 
with Emojis!

Single focal 
point

Informative and 
Educational
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A Clear Audience

Specific 
audience

Captivating 
Imagery
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Exciting Announcement

“Going live” 
announcement

Video keeps 
users engaged!
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Positive “Clickbait”

Strong
headline

Good
“Clickbait”

Shares!
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•

What’s Next?

Download the Social Media 101 Toolkit
• HUD Exchange --> “Housing Counseling Outreach”

• Utilize sample social media posts provided

Join us Friday May 18 @ 12pm EST for the first 
media relations webinar
• “Capturing Media Attention”

• Identifying the right media

• Create a media contact list

•
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QUESTIONS?


	Advancing Your Social Media Content Strategy

